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K-W Oktoberfest Inc. Branding Guidelines

Introduction

The following manual illustrates how the Kitchener-Waterloo Oktoberfest brand operates. 1f
you are creating materials associated with Kitchener-Waterloo Oktoberfest, please follow
this guide closely. This brand strategy is in effect from the 2008 Kitchener-Waterloo
Oktoberfest, until otherwise stated by K-W Oktoberfest Inc. Any questions or requests for
copies of logos, icons, or any other Kitchener-Waterloo Oktoberfest graphics material
should be directed to the K-W Oktoberfest Inc. office.



K-W Oktoberfest Inc. Branding Guidelines

Festival Name Guidelines

The festival should always be referred to only as Kitchener-Waterloo Oktoberfest or K-W
Oktoberfest Inc. in text. Under no circumstances should the festival be referred to as K-W
Oktoberfest, KWO or Oktoberfest.

Kitchener-Waterloo Oktoberfest should be used when referring to the actual festival and its
events. K-W Oktoberfest Inc. refers to the organizing body that governs festival

operations, including the office staff, board and volunteers.

When using the festival name in signature blocks at the bottom of a letter, the title should be
in all capitals, K-W OKTOBERFEST INC.

Please note that all correspondences must go out through your staff liaison at K-W
Oktoberfest Inc.

K-W Oktoberfest Inc.

Kitchener-Waterloo Oktoberfest

K-W Oktobetrfest

Additional Festival information that may be included:

Web Site Address - www.oktobetrfest.ca

Toll Free Number - 1-888-294-HANS

Tag Line - Canada’s Greatest Bavarian Festival
Email - info@oktoberfest.ca
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Logo Versions

All Kitchener-Waterloo Oktoberfest logo versions are listed below, followed by a guide to
applying the logos in different situations. Only the logos shown below should be used. No
previous Kitchener-Waterloo Oktoberfest logos may be used in place of the following.

Standard Print Logo

ﬁITCHENER * WA

Print Logo with Tag Line
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Logo Applications

The version of the logo with the tagline should only be used in business correspondences,
where the tagline can be included in the body of the text or the document footer. This logo
may also be used when enclosed in the box for design purposes. (Fig. 2) The logo with the
tagline below may be used for general promotional use and in stand-alone situations.

The only time the embroidery logo should be used is when the mark must be embroidered.
When this is the case, this logo 7ust be used. Embroidered items must also be submitted for
approval by K-W Oktoberfest Inc.

Whenever applying any Kitchener-Waterloo Oktoberfest logo, always use the colour version
if possible. If colour printing is not available, use the solid black logo (on light colours), or
solid white logo (on dark colours).

LA grayscale version should 7ever be used.

When applying the Kitchener-Waterloo Oktoberfest logo to promotional material directly
related to the festivities, it should be displayed at the top of the cover or at the top of a
brochure, integrated into the title design. The logo should be enclosed in a rectangle with
rounded corners (Fig. 2) and stroked with the appropriate colour of the promotional piece
(for more information on promotional material design, see pages 8-9).

Fig. 2

When the logo is to be used as a sponsor, or on a piece not directly related to Kitchener-
Waterloo Oktoberfest, the following guides should be followed:

Spacing: An easy way to establish how much breathing room should be given around the
logo is to use the ‘K'T” ligature as a guide (Fig. 3).

Size: There is no maximum size the logo can be shown at, but it can not be displayed any
smaller than 0.75” without losing legibility.

Bleed: The logo must always be shown fully. It should never bleed off the edge of a page or
into a gutter. Likewise, no graphic or type should run on top of it. It should not be used as a
watermark. (See Fig. 4, Fig. 5 & Fig. 6)
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Fig. 3

Fig. 4

Fig. 5

BUY TICKETS L

Fig. 6

When resizing the Kitchener-Waterloo Oktoberfest logo, never drag the corners in or out to
change the size. This will distort the proportions of the logo. (See Fig. 7) To change the size
of the logo right click on the logo and go to size and position. Making your adjustments by
this method ensures the logo maintains its integrity.

Fig. 7

\
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Icon Application

The Kitchener-Waterloo Oktoberfest icons (seen on the page 9) are used as a graphic
identifier for each Kitchener-Waterloo Oktoberfest event and event category. The
appropriate icon should be shown on material related to its event.

If the material in which the icon is displayed has the events title clearly shown, the icon
should be shown as only the image, without the corresponding type beneath it (note the
difference between Fig. 8 and Fig. 9). When there is no title anywhere else on the material,
the icon should be printed fully with the graphic and the type (Fig. 8).

Fig. 8 Fig. 9

There are colour and one-colour versions of each icon available.
If colour printing is not possible, do 7ot convert the colour icon to grayscale.
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List of Icons & Event Logos
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Onkel Hans Illustration Information

The following depicts specific colours used in the illustrations of Onkel Hans. Nobody other
than the official K-W Oktoberfest Inc. illustrator should illustrate Onkel Hans for material
related to Kitchener-Waterloo Oktoberfest. Onkel Hans should only be illustrated in the
style presented here.

The use of an Onkel Hans illustration to represent an event should always be secondary to
the event’s icon.

No previous versions of Onkel Hans should be used in place of the current
illustrations.

If you require an Onkel Hans illustration for your marketing materials please contact Ana
Golobic at anag@oktoberfest.ca or Laurie Davison at lauried@oktoberfest.ca .
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Onkel Hans Illustration Colour Guide
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Type Guidelines

All Kitchener-Waterloo Oktoberfest print material uses two specific typefaces: Garamond
and DINM ittelschrift. Garamond can appear regulatly, and bold.

All titles and headlines should be in Garamond bold. Body copy should be in Garamond
regular. Standard body copy size for brochures is 10/12. For posters and other oversized
publications, text size should be appropriate for legibility (will vary depending on size of
print).

DINMittelschrift is used for lists and captions, when separation is needed from the body
copy. Standard list copy size for brochures is 10/11 with a hard space between each point
(two hits of the spacebar). All points in lists should begin with a bullet. If a point in a list
runs onto a second line, it should be indented to line up with the first line (Fig. 10).
Fig. 10 (list example)

* Acknowledgement in the Miss Oktoberfest Gala Ball Program.

*  Your company logo profiled on the PowerPoint presentation
throughout the evening.

* Knowing that numerous charitable organizations will benefit from
your contribution.

*  Visibility throughout the evening with Key Community and Business
Leaders.

* Experience a sense of pride that you are contributing to the success
of the festival.
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Layout Guidelines

Many brochures are created for Kitchener-Waterloo Oktoberfest events. Following theses
guidelines is very important to keeping unity in the festival’s brand. Figures 11 and 12 show
the outside (Fig. 11) and inside (Fig. 12) of a template brochure. Brochures are usually 117 x
8.5”, but if an event requires a larger or smaller brochure, the size can be altered.

Typefaces may only be Garamond and DINMittelschrift (unless K-W Oktoberfest Inc.
allows otherwise in specific circumstances).

The first panel shown in figure 11 should always be the registration/contact form, if one is
necessary. The second panel in figure 11 (which will be the back of the final product) has the
full icon, including its title, at the top, followed by any necessary information about the
event. The third panel in figure 11 (the cover of the final product), will have an enlarged
icon, bleeding off the right side and bottom, and running onto the back of the brochure. The
title is written in Garamond bold on a strip of colour (colour is taken directly from icon).
The strip of colour has a dropshadow below it, and the logo in a bordered, white rectangle
above it (see page 6, Logo Applications).

The inside of the brochure (Figure 12) should hold photos and information regarding the
event. Photos can be placed in any appropriate area, as can the order of information. The
top of the inside should have a band of colour, using the same colour and drop shadow as
covet’s title band. Any titles/categories lower on the page should have its own band with the
same characteristics. Any contact information can be shown on the third panel of figure 12.

Event sponsor logos may be worked into available space on either side of the brochure,
according to the level of sponsorship. Front Cover space should be reserved for the logos
of the highest level of sponsorship. Additional sponsor logos can be included where space is
available on the inside of the brochure. (See Samples — Golf Experience Brochure)
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Fig. 11

Fig. 12

Layout Guidelines

Branding Guidelines
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Samples
Miss Oktobetfest Gala Ball — Brochure

Branding Guidelines
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Samples
Miss Oktobetfest Gala Ball — Email Blast

Branding Guidelines

16



K-W Oktoberfest Inc.

Assorted Postetrs

Branding Guidelines
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Annual Graphics & Special Logos

Each year K-W Oktoberfest Inc. prepares a special annual graphic to represent the festival
and any special anniversaries. This logo is for office & merchandise use only and should
not be included on regular committee marketing materials unless permission is given
from the office. This applies to all committees, Family & Cultural Events, Festhallen and
Community Partners.

In addition to the annual graphic, the “O” Brand (also known as PROST Brand), and the

“OktoberFEST” logo are also strictly for K-W Oktoberfest Inc. merchandise use. This
applies to all committees, Family & Cultural Events, Festhallen and Community Partners.
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